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Designed as the prime outlet for leading brands, Copenhagen 
Designer Outlets is within easy reach of much of the population 
of Denmark and wider afield . 
Copenhagen Designer Outlets has been created with typical 
Danish style and quality, to complement the brands it supports . 

Set adjacent to City2, the leading and most recognised out-of-
town shopping destination in the whole of Denmark, there are 
over 3000 free parking spaces, with leisure and entertainment 
facilities as well as many restaurants and cafes .

17,500 square meters of exclusive outlet 
shopping for over 3 mio. consumers

over 80 units 
ranging in size 
from 50m2 
up to 1000m2

what
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 Copenhagen Designer Outlets is an enclosed shopping 
center ensuring a controlled environment all year round .

 Top quality materials and finishes are being used throughout 
and integrated to complement the high level of interna-
tional tenant mix and the Scandinavian design philosophy .

 Copenhagen Designer Outlets will 
be the outlet shopping center 
destination for the whole of Denmark 
and Southern Sweden, combining the 
best international and Scandinavian 
brands under one roof .
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why

upsCale 
shops and 
no Cardboard 
boxes

increasing Brand profits 
through outlets
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As the driver to an ever changing and increasing marketplace, 
the rise of the  clearance model  throughout Europe has given 
brand owners an outlet to clear stock and increase profits . 
An outlet channel can provide economies and efficiencies in 
 production, with many brand owners realising that ‘made for 
outlet’ products is also a highly profitable retail channel .
 

Copenhagen Designer Outlets is located just far 
enough away from city centre stores to ensure 
there is no conflict of interest and with the added 
bonus of City2 on its doorstep . Copenhagen 
Designer Outlets is designed to be a major 
attraction in its own right .

Copenhagen 
designer outlets 
beComes the 
largest outlet 
in denmark

copenhagen designer outlets    |   7   



the perfect locationwhere
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 copenhagen
d e s i g n e r
outlet

With 3 million people within a 60 minute drive of Copenhagen 
Designer Outlets and a population of around 1 .3 million in  greater 
Copenhagen alone, Copenhagen Designer Outlets has the 
 necessary infrastructure to sustain growth in the market . The 
added bonus of 74 % of the households owning cars in greater 

Copenhagen means an even greater potential for a high footfall 
at Copenhagen Designer Outlets . 
The opening of the bridge and tunnel across the Oresund Straits 
connecting Copenhagen with Malmo in Sweden adds another 
half a million potential customers .

60 min.

40 min.

20 min.

 copenhagen
d e s i g n e r
outlet

south of sweden

Copenhagen

zealand
denmark

Located in Taastrup, less than 30 minutes drive 
south west of central Copenhagen and adjacent 
to the well known City2 shopping landmark, 
 Copenhagen  Designer Outlets is conveniently 
 located close to the main auto routes that link all 

parts of Denmark with Scandinavia and the rest 
of Europe .
Within 10 minutes walk of  Copenhagen Designer 
Outlets is Taastrup main line railway and bus  station 
with frequent trains from the city centre .

drive time to Copenhagen designer outlets
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greater Copenhagen area
Population  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  1.228.991

Number of households  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 600.586

Average household income  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .519.783 dKK

Consumption per household (2008)   .  .  .  .  .  .  .  .  .287.526 dKK

Households with car   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .443.710

total of zealand 
and south of sweden area
Population  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .2.971.781

Number of households  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .1.835.736

Average household income  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .358.180 dKK

Consumption per household  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 300.871 dKK

Households with car   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1.046.369



Copenhagen

IKEA TOYS’R’US

ELgIgANTEN

STATION

CITY2

BAUHAUS

The largest IKEA store in the 
whole of Denmark is just 

2 minutes by car from 
Copenhagen Designer Outlets 

and other major complementary 
stores like Toys”R”Us, Bauhaus 

and Elgiganten all helping to 
benefit the desirability of 

Copenhagen Designer Outlets .
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great sales potential
Copenhagen is a vibrant, sophisticated and modern city at the centre of a thriving economy, 
which has one of the largest employment rates in the whole of Europe . Denmark has  higher 
than average disposable family income, with the highest recorded in the  municipalities north 
of Copenhagen and easily accessible to Copenhagen Designer Outlets . 

a destination for the whole of denmark and Beyond

perfeCt 
loCation

with City2’s
many 
opportunities 
right next door
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Classed as one of the most peaceful and stable 
countries worldwide, Denmark has become one of 
the top places to visit with over 620,000 cruise ship 
passengers  disembarking to explore the locality in 2011 . 

Copenhagen Airport too, is continuing its run of record 
breaking years, with almost 23 million passengers in 
2011, helped by its strategy to build a world class hub 
to service its 134 European and intercontinental routes .



12   |   copenhagen designer outlets copenhagen designer outlets    |   13

Denmark

visitors
Dane Visitor/Tourist visits to Copenhagen   .  .  .  .  .  .  .5.4 million

Foreign Visitor/Tourist visits to Copenhagen   .  .  .  .  .3.6 million

Helena Christensen
Model and photographer

Bang and Olufsen

Arne Jacobsen chairs

The SwanThe Egg

Wooden monkey
by Kay Bojesen

one of the largest 
employment rates 
in europe

LEgO

the serviCe seCtor 
is the dominant 
industry

Malene Birger, designer

D
re
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 b

y 
H
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rik
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ov

Poul Henningsen lamp

The Opera House, Copenhagen

The Tivoli Boys guard
Founded in 1844

denmark - faCts and numbers

Population   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 5.584.758
Population Density  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .130 per sq.Km
Households   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 2.593.553
Average household income   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 310.985 dKK
Households with car   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 1.685.809

gender mix
Women  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 2.815.512 
Men  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 2.769.246

average age of population
Women  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 40.4 years
Men  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 38 yearsgreat Belt Bridge .

Largest suspension 
bridge in Europe

ECCO

Royal Copenhagen mug

only 20 minutes drive 
from Central Copenhagen



Copenhagen Designer Outlets

Car Parking

Car park entrance

Drawings for illustrative purposes only**
Do not scale from document**
Design subject to change and development**

Existing Estate Plan

CDO
City 2 Shopping Centre

CDO Car Parking

Loading 
bay

Supermarket

Silvan

Staff 
parking

Coach 
parking

Main entrance

where do you see yourself?

parking area

City2

parking area

you will have 
17,500 exClusive 
square meters
to Choose from
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Where do you see yourself? The layout of the center has 
been designed to ensure that individual stores have optimum 
 visibility and prominence . Each has been carefully considered 
to facilitate effective merchandising, retail operation, space 
distribution and logistics .
The architecture and figure eight configuration together with 

the careful use of light and spatial design features facilitates 
a constant pedestrian flow throughout the entire center .
The size, shape and proximity of each store has been 
 determined by the projected high quality tenant mix and the 
need to promote the brand image, optimise sales space and 
maximise turnover levels .

size of shops   (in square meters)

floor plan
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SU1+2   .  .  .  . 840 .0
SU3  .  .  .  .  .  .  . 133 .1
SU4  .  .  .  .  .  .  . 124 .4
SU5  .  .  .  .  .  .  . 162 .0
SU6  .  .  .  .  .  .  . 219 .3
SU7  .  .  .  .  .  .  . 110 .9
SU8  .  .  .  .  .  .  . 111 .0
SU9  .  .  .  .  .  .  . 182 .2
SU10 .  .  .  .  .  . 321 .0
SU11  .  .  .  .  .  . 720 .0
SU12  .  .  .  .  .  . 212 .8

SU13  .  .  .  .  .  . 209 .2
SU14  .  .  .  .  .  . 207 .7
SU15  .  .  .  .  .  . 213 .5
SU16  .  .  .  .  .  . 236 .6
SU17  .  .  .  .  .  . 545 .5
SU18  .  .  .  .  .  . 119 .7
SU19  .  .  .  .  .  . 133 .8
SU20   .  .  .  .  . 116 .1
SU21   .  .  .  .  . 132 .0
SU22   .  .  .  .  . 128 .8
SU23+24  .  . 121 .7

SU25   .  .  .  .  . 106 .4
SU26   .  .  .  .  . 120 .0
SU27   .  .  .  .  . 144 .0
SU28   .  .  .  .  . 639 .8
SU29   .  .  .  .  . 201 .0
SU30   .  .  .  .  . 159 .7
SU31   .  .  .  .  .  . 99 .7
SU32   .  .  .  .  .  . 99 .7
SU33   .  .  .  .  . 101 .1
SU34   .  .  .  .  . 104 .8
SU35   .  .  .  .  .  . 60 .8

SU36   .  .  .  .  .  . 79 .7
SU37   .  .  .  .  .  . 60 .7
SU38   .  .  .  .  .  . 68 .3
SU39   .  .  .  .  .  . 86 .1
SU40   .  .  .  .  .  . 90 .1
SU41   .  .  .  .  .  . 92 .9
SU42   .  .  .  .  .  . 90 .4
SU43   .  .  .  .  .  . 88 .9
SU44   .  .  .  .  .  . 88 .9
SU45   .  .  .  .  .  . 91 .7
SU46   .  .  .  .  .  . 88 .2

SU47+48  .  . 139 .6
SU49   .  .  .  .  .  . 84 .0
SU50   .  .  .  .  .  . 66 .2
SU51  .  .  .  .  .  .  . 85 .6
SU52   .  .  .  .  .  . 78 .6
SU53   .  .  .  .  .  . 74 .9
SU54   .  .  .  .  .  .  .71 .1
SU55   .  .  .  .  .  . 67 .3
SU56   .  .  .  .  .  . 67 .3
SU57   .  .  .  .  .  .  .71 .1
SU58   .  .  .  .  .  . 74 .9

SU59   .  .  .  .  .  . 78 .6
SU60   .  .  .  .  .  . 71 .7
SU61   .  .  .  .  .  . 65 .2
SU62   .  .  .  .  .  . 66 .5
SU63   .  .  .  .  .  . 64 .5
SU64   .  .  .  .  .  . 81 .0
SU65   .  .  .  .  .  . 77 .2
SU66   .  .  .  .  .  . 73 .4
SU67   .  .  .  .  .  . 69 .7
SU68   .  .  .  .  .  . 69 .7
SU69   .  .  .  .  .  . 73 .4

SU70   .  .  .  .  .  . 77 .2
SU71   .  .  .  .  .  . 80 .9
SU72   .  .  .  .  .  . 75 .2
SU73   .  .  .  .  .  .  .67 .7
SU74  .  .  .  .  .  .  . 89 .3
SU75+76  .  . 130 .9
SU77   .  .  .  .  .  . 79 .7
SU78   .  .  .  .  .  . 78 .3
SU79   .  .  .  .  .  . 79 .8
SU80   .  .  .  .  .  . 79 .8
SU81   .  .  .  .  .  . 79 .8

SU82   .  .  .  .  .  . 81 .9
SU83   .  .  .  .  .  . 78 .4
SU84+85   .  . 85 .5
SU86   .  .  .  .  .  .  97 .4



who copenhagen designer outlets.
developed By experts for experts.

Copenhagen Designer Outlets is owned and developed by  Danica 
Pension,  part of the Danske Bank group, and is the largest  pension 
fund in Denmark . As owner and investor, the company is fully 
committed to the long term future and success of Copenhagen 
Designer Outlets . To endorse this commitment, DEAS, Denmarks 

 largest property management company, has been  installed and 
has developed a first class retail operation and  management 
structure for the center .
For further information contact Red Property Advisers . 
See details on back .
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   Designed to attract an affluent customer base

 High quality infrastructure design and style

 Strategically located for access to major auto routes

 Railway and bus station a few minutes walk away

  Large numbers of national and international tourists visit Copenhagen

  Benefits from being adjacent to City2

  Benefits from being close to IKEA, Toys’R’Us, Bauhaus and Elgiganten

  High levels of brand awareness

  A shopping culture that seeks out quality and good value

  A destination for shoppers from the whole of Denmark

  Excellent site management by Denmarks largest property management company, DEAS

  Owned by Danica Pension, part of the Danske Bank group

Copenhagen designer outlets



when
grand opening 2014

w w w . C o p e n h a g e n d e s i g n e r o u t l e t s . C o m

L E A S I N g                                                                        
 

d e a s                                                                             
M A R I A N N E  C H R I S T E N S E N 

L E A S I N g  M A N A g E R
M A C @ D E A S  . D K

+ 4 5  2 7  9 0  1 1  7 5                                                         

r e d  p r o p e r t y  a d v i s e r s                                                                                                    
K R I S T I A N  V I N g g A A R D                                                   

L E A S I N g  C O N S U L T A N T
K V @ R E D  . D K                                                                 

+ 4 5  5 1  5 8  0 9  3 2                                                         

C E N T E R  M A N A g E M E N T

d e a s
T H O M A S  L ü S C H E R
C E N T E R  D I R E C T O R
T H L @ D E A S  . D K
+ 4 5  2 7  9 0  1 0  9 8

d e a s
C H R I S T A  N E S H E I M
C O M M E R C I A L  P R O J E C T  M A N A g E R
C N E @ D E A S  . D K
+ 4 5  2 7  9 0  1 1  7 2

C o n t a C t


